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“It’s a Lot,” Odyssey, University High School, Sanford, Florida

“As We Go,” Raider, Gulliver Preparatory, Miami, Florida

2

YEARBOOK DEFINED
A yearbook has at least five purposes.
Education: Students learn writing, design, 
photography, computers, business and marketing, goal 
setting, time management and communication skills.

Reference: As a reference book, it is a record of 
the students, faculty and staff at a school during a 
particular year.

Memories: As a memory book, it covers the events 
and activities of the year – in students’ personal lives 
and in their schools – and the associated feelings.

History: It is a record book of personal and school 
topics and events outside of school, all from the 
student perspective. It is dated by trends, fashions and 
occurrences of that year. 

Public relations: A yearbook can appeal to the 
community and to families considering moving there.

But the main purpose of a yearbook is to tell the 
complete story of this year at your school. To do that, 
you need a plan. The first step in the plan is to develop 
your theme. 



“Hear Us Out,” El Valedor, Monta Vista High School, 
Cupertino, California

“What a Time,” Legend, William R. Boone High School, Orlando, Florida

“This Changes Everything,” Fusion, Hagerty High School,  
Oviedo, Florida
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A theme provides several functions:
• Helps you present your coverage
• Unifies the book’s sections
• Reflects the school year and the people involved, which should appeal to your readers

Begin your yearbook by coming up with a theme.
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Lair, Shawnee Mission Northwest High School, Shawnee, Kansas

TRENDS 
Colors 
Colors convey mood. Blues are calming, yellows 
are uplifting and reds are elegant. When deciding 
what colors to use, remember the color wheel, and 
that colors opposite each other on the wheel are 
complementary. Look at this year’s color trends and 
see which colors would work together to convey 
your theme.

Your words express a mood or emotion and so does 
the font that you use. With fonts you can:

• Convey a message
• Create an entry point
• Vary them in size and design
• Play with leading, tracking and justification

Experiment using a clean, simple font. If you use a 
decorative font, use it as an accent with a simple 
font. You may like the result. Make sure you do not 
use more than three font families in your yearbook. 

Pantone selected trend colors for the Spring of 2021.

Check out Walsworth’s corresponding Formula Colors and 
other new color suggestions.

Fonts
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Try these exciting ideas for your yearbook.

Patterns and shapes

Simple shapes are the building blocks of all 
designs, and everything for that matter. Making 
bold choices with your color or composition is 
important when using simple shapes, otherwise 
your design can look more elementary.

2021
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Lair, Drake Middle School, Arvada, Colorado

Unexpected typography

Most themes rely on two contrasting fonts because, 
well, why fix what’s not broken? Though it is 
generally a good idea, isn’t it more fun to break 
rules sometimes? Try using typography as a main 
design element instead of as accents. Don’t put 
legibility to the side, but you do not need to make it 
the primary factor.

Odyssey, University High School, Orange City, Florida

Illustrations

With most designs being type or photo heavy, 
illustrations are a great tool to help your book 
stand out. Illustrations are versatile, and you can 
adjust the style to fit your theme. Obviously this will 
require some drawing skills, but this trend can really 
help your spreads excel!

The Renegade, Florida State University Schools,  
Tallahassee, Florida

Black and white/color minimalism

The absence of color can draw your eye as 
effectively as bold color when applied correctly. A 
limited color palette can provide direction and focus 
while capturing your attention. The end result can 
range from dramatic and bold to classy and refined. 
Think of the color as an accent rather than the 
main focus. Strong photography or visual graphics 
should be the focus to make your spreads  
visually interesting. Beacon, Calvary Day School, Savannah, Georgia
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For more information, order the “Finding Your Theme” unit from our Yearbook Suite curriculum. 
Go to walsworthyearbooks.com/yearbooksuite to order. Also check out our Theme Gallery 
at walsworthyearbooks.com/showcase.

Endsheets Promote unifying idea, either with color 
choice or through use of headlines, copy, photos, 
artwork, captions or graphics.

Cover It introduces the theme using words, graphics, 
colors or fonts; sets the mood or tone reflected in 
the theme. On either the front cover or the spine, 
you must include the yearbook name and the year of 
publication. The spine must include the school name, 
city, state and volume number.

DECIDE ON A THEME 
Theme
An idea or concept threaded throughout a 
yearbook. It should:

• Be unique to the school year
• Be something students want to remember
• Focus on the most important story of the year
• Be stated in simple, everyday language used  

by students
• Have visual and verbal elements
• Be carried on the cover, endsheets, title page and 

divider pages

Developing a theme idea throughout the yearbook not 
only helps to unify the book, but also adds a special 
dimension of involvement for readers.

Consider the following questions as guidelines while 
working on a theme.

• Does it make sense, considering the events, 
activities and issues of the year?

• Is there a phrase that students will be able to relate 
to and understand?

• Is there a unifying concept to tie the events of the 
year together?

• Does it allow for both verbal and visual 
development?

• Does it show a fresh, contemporary approach?

Where are effective places to develop a theme?
“FILL IN THE BLANK” Horizon, Blue Valley Northwest High School, Overland Park, Kansas
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Terms
Spin-off  — A word or phrase used in the sections to 
apply the theme to all areas of coverage; can be a 
word from the theme phrase or words that express the 
theme idea 

School profile — Name, mascot, colors, address, 
enrollment and other factual details about a school

Theme package —The places in the yearbook where 
the theme usually is developed verbally and visually 
– the cover, endsheets, title page, opening, section 
divider spreads and closing

Tone — Mood or attitude expressed through words, 
images and graphics

Verbal — Copy that reflects the theme, such as the 
yearbook’s title and section titles

Visual — A logo or design graphics that reflect the 
theme and carry it across the theme pages; a visual 
element can be a non-verbal theme

Title page Content and design reflects theme idea. The 
title of the book is the most important element, but the 
title page also includes year, volume number, school name 
and complete address, including ZIP code. Many schools 
include school enrollment and telephone number as well.

Opening section Usually one to three spreads that relate 
the theme to the school in general, but with specific facts 
and details.

Divider spreads Show how each section relates to the 
theme idea and preview the section ahead.

Colophon A brief statement containing information 
about the cover applications, fonts, materials and 
printing company of a book.

Closing section Last page and/or spread(s) serve as a 
wrap-up to theme and school year.
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Theme ideas 
Anniversary
Going full circle
Here’s looking at…
Pride from the inside
Spirit of 100
Spirit of 25
Spirit of 50
Spirit of 75
Throwback edition
Tradition never graduates
Vintage appeal

Art/Entertainment
Behind the scenes
Climbing the charts
Lyrics of our lives
Rhapsody
Roll out the red carpet
Soundtrack of our lives
The beat
The parts we play
Under the spotlight

Beginnings
Hello 
It’s just the beginning
The first draft

Building/Construction
A work in progress
Emerge
Excuse the interruptions
Fragments 
From the ground up

Changes
A whole new direction
Be the change
Change it up
Changing within
Cycle
Ever changing
Evolve
Grow 

React
Refresh 
Revamped 
Revise
Seasons of change
Things change… change 
things
Transition
Unpredictable
What’s new

Choices
Best of both worlds
Choose your own…
Choose your own adventure
Making choices
The road not taken
Windows of opportunity

Color
Color outside the lines 
Full spectrum
Not all black and white
Sealed in gold
Show your true colors 

Connections
Common threads
Connected
Drawing you in 
Trail mix

Dreams
Beyond our wildest dreams
Create
Dream big
Fly
Think big

Excellence
Don’t hold back
Exceed
Going beyond
Shine
Splash of class 

Stand out
On top of it all
The “A” List
To the fullest

Experience
]between[
[dis]connected
Action reaction
Adjust accordingly
Align
All in
And this is our story 
Come as you are… leave 
different
Exposure
In between
Scratching the surface
Snapshots
Walk on the wild side

Faith/Religion
Genesis
Growing in grace and 
knowledge
Light your world
Mind, body, spirit

Games
Game on 
iPlay
Level up
Name of the game
Playing the game
Playing the hand you’re 
dealt
The game is on…

Humor/Fun
Find the humor
Just joking around
Havin’ a good time
Let the good times roll

Identity
Be you 
Defined
Define yourself 
Find yourself inside
Free to be me
Identity
Incognito
More than a face in the 
crowd
No one quite like us
Sifting through the noise
We are
Who we are

Impressions
Be known
Canvas
Impression 
Leaving our mark
Make a scene
Make your mark

Journey
A journey not a destination
Along the road
Down the right track
Every mile a memory 
Just down the road
On the right track
One road different paths
Our journey within
Taking the scenic route
The ride of our lives

Life
And so it goes 
A slice of life
As we know it
C’est la vie 
If this is it…
Intersect 
Life is…

8



Life is a highway
Life unscripted
Live out loud
Making every day count
One day at a time
Pulse
Reality
School life is…
Settled
The bold adventure
The little things
What’s on your slate?

Light
Lighting the fire within
Lighting the way 
See the light

Limits/Limitless
Bending the rules 
Borderless
Breaking through
Bursting the bubble
Bustin’ the bubble
Crossing the line 
Exceeding the limits
Expanding our horizons 
No boundaries
Out of hand

Memories
Always remember
A walk to remember
Collecting memories
Collection of memories
Echoes 
Just when you almost 
forgot…
Keeping it fresh
Memories are made of this
Remember that one time…?
Scrapbook of memories
Unlocking memories
Unforgettable

Movement
Go
In motion
Zoom

Nature/Green
Elements
Just our nature
Going green is golden
Go green
The green pages
The green way 

Numbers
180 days
Make it count
Take a number
The numbers game

Our Story
Long story short
Now you know 
Our house
Survival guide
What lies within

Perspectives
An inside look
A peek inside
A reflection of ourselves
Beneath the surface 
Clarity 
Coming into focus
Different point of view
Insight 
Intertwine 
Kaleidoscope 
Lasting impressions
Our point of view
Perspectives
Shattering perceptions
The view from here
The way we see it
Think small 
Try a new angle
Vantage point
You are here

Popular Sayings
Can’t fake this
Find your happy
For real
For what it’s worth 
Give and take 
I want to be heard 
Into play 
No joke

Puzzles
Crack the code
Finishing the puzzle 
It all fits together
Putting the pieces together

Pride
By the way
Fact
Own it 
Pride
Swagger
The original 
To the core
You wish you were

Technology
Be your selfie
Electrify
Just a click away
Re.Mix
Get animated
@
Let’s chat
Staying connected
TechKnow
The text generation
Word travels fast

Time
Defining the moment
From summer to summer
Frozen in time 
In the blink of an eye
In the moment
It’s a new day
Make it last forever 

Measure the moments 
Moments of impact
My year
No better time
Oh the year we’ve had
On any given day
One for the books
Our time to shine
Our turn
Prime time
Seems like only yesterday
The right time
Time is fadin’ fast
Yesterday/today

Uniqueness
Anything but typical
Like no other 
My shoes

Verbal/Non-verbal
Amplify
Ink 
More than a feeling 
More than words
People are talking
Seen, heard, noted and 
quoted 
Shout out loud
Spoken
Voice
Well said
Write out loud

9
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Finding your theme
Come up with your theme by brainstorming – a process of generating ideas in which nothing is rejected at the first stage. 
Start brainstorming for a theme using these questions:

What’s new on campus?

What significant events are shaping the school year?

What current trends affect students?

How are the new seniors different from the previous graduating class?

What are the physical changes to your campus?

What is unique about your school?

What are the administration/faculty goals for next year?

What is the biggest challenge to your school?

What makes students most proud?

What makes the administration most proud?

What are the students’ biggest complaints?

What five words best describe your school?

Describe a typical school day.

Describe a typical afternoon/evening.

Describe a typical weekend.

10



Brainstorming tips
Get your yearbook staff members together to come up 
with a creative theme.

• Create a comfortable setting — Sit in a circle 
inside or outside, anywhere that is comfortable and 
contributes to a creative environment. Pizza is a 
good creativity generator! 

• Designate a leader — This person explains what 
you are trying to do, records the ideas, sets the 
time limit for the brainstorming session and makes 
sure everyone stays focused on defining the theme.

• Define the problem — You are trying to define a 
theme for your yearbook. Write out some of the 
answers to the previous pages on a large piece 
of paper or dry erase board so everyone can see 
them. Then take turns coming up with theme ideas!

• Don’t judge ideas — At this stage, there are 
no stupid ideas! You want quantity, not quality. 
Sometimes the craziest ideas lead to the best 
ideas! The more ideas you have, the easier it will 
be to select good ones later. Record everything.

• Evaluate the theme ideas — When the ideas stop 
coming and the leader determines brainstorming is 
over, go over the list. Save the workable ideas and 
throw out the rest. There’s a good chance you will 
end up with the perfect theme. It works!

Using clues from the previous questions, list 
the five major ideas that best represent the 
flavor of next year.

1. 

2. 

3. 

4. 

5. 

As a staff, brainstorm these ideas to 
determine the one idea or combination of 
ideas that would best capture the year. Refer 
to the theme ideas starting on page 8 for 
some themes.

• Of these ideas, does one apply specifically to this school 
and year?

• If not, does one specifically relate to this school but not 
solely this year?

• If not, does one specifically relate to this year but not 
solely this school?

• If not, look through the themes located on the previous 
pages that have been used by others and see if one fits 
your situation.

Discuss the idea you have selected. Now is the time to be 
critical. Discuss words that relate to the idea. See if you can 
come up with even more creative wording. When the phrase 
is workable for everyone, and it conveys your idea in just a 
few words, this is your THEME!

Congratulations! State your theme below.

11
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A great theme idea will allow you to easily carry it throughout your book, completing 
your theme package.

Create a phrase that expresses this theme idea.

Determine colors and graphics that communicate the ideas. Make sketches.

Explain in a few words how or why the idea will fit this school year.

12



Create spin-off ideas for each section.

Student Life

Sports

Academics

Organizations

People

Ads

Now you will use your theme to help you create  
the parts of your yearbook and help determine  
your coverage.

The next several pages allow you ample space to 
sketch and keep notes about your cover and theme 
pages. As you go through the next steps to create 
the parts of your yearbook, remember to return here 
to record your decisions and draw your ideas.

13
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Front endsheets

Fonts

Display:

Body:

Captions:

Back endsheets

Fonts

Display:

Body:

Captions:

Title page

Fonts

Display:

Body:

Captions:

Cover

Printed:

Decorated:

Hot foil:

Silk screen: 

Lamination: 
Grain:
Embossing/Debossing: 
Other:
Fonts:
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OUR COMPLETE DESIGN
Once you have worked through the pages of this workbook, return to these two 
pages to sketch your final design and list your fonts and colors.

Our Theme:



Opening spread

Fonts

Display:

Body:

Captions:

Divider

Fonts

Display:

Body:

Captions:

Colophon

Fonts

Display:

Body:

Captions:

Closing page and/or spread(s)

Fonts

Display:

Body:

Captions:

Fonts Formula Colors Notes
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SKETCH PAGES
Cover
The yearbook’s cover introduces the theme. Look at the 
covers in the Covers section of this workbook from pages 
34-63. Then, sketch your cover.

Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School,  
Prairie Village, Kansas
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Front endsheets
The yearbook’s endsheets further develop the 
theme. When designing your endsheets, make them 
similar to keep your book cohesive. Sketch your 
front endsheets here.

104899_aba_sds
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Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

PIVOTAL

HAUBERK 2021

SEPTEMBER 014  |  MARCH 108

OCTOBER 030  |  APRIL 120

NOVEMBER 048  |  PORTRAITS 136

DECEMBER 062  |  CLUBS 260

JANUARY 076  |  SENIOR ADS 334

FEBRUARY 092  |  INDEX 450

102079_aba_tae

102079_aba_tae.indd   1102079_aba_tae.indd   1 3/24/21   2:11 PM3/24/21   2:11 PM21-03-24     15:05:05                           y102079_aba_tae.p1.pdf

El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Back endsheets
The yearbook’s endsheets further develop the theme. When 
designing your endsheets, make them similar to keep your 
book cohesive. Sketch your back endsheets here.

104899_efa_sds
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Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

THESE ARE THE 

MOMENTS THAT SHAPE 

WHO WE WILL BECOME.

2021THESE ARE 
OUR PIVOTAL 

MOMENTS.

HAUBERK 2021
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El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Title page
On this page, put the title of your yearbook, the year, 
the theme, volume number, school name and complete 
address, including ZIP code. Many schools also include 
school enrollment and telephone number. Sketch a title 
page using this content and your theme elements.

Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

THE BAND FAM While conducting the fight 
song, senior Mac Muehlberger signals to the 

band to play the repeat. “We’ve been severely 
limited in our ability to hold rehearsal,” 

Muehlberger said. “We all love each other and 
we can all come together to do what we love: 

make music.” photo | Katherine Hamilton

PIVOTAL
HAUBERK 2021

SHAWNEE MISSION EAST
HIGH SCHOOL

7500 MISSION ROAD,
PRAIRIE VILLAGE, KANSAS 66208

ENROLLMENT: 1678
PHONE: 913-993-6600

001PAGE
TITLE

Title.indd   1Title.indd   1 4/14/21   4:30 PM4/14/21   4:30 PM21-04-20     12:58:20         y102079_0001_c.p1.pdf             Cyan, Magenta, Yellow, Black

El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Opening divider
This is where the story of the year at your school begins. 
You can choose to use a theme element or colors here, 
for continuity. Your theme also can be used as a direction 
for coverage. Sketch a design that reflects the theme and 
that story.

Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Division spread
Division pages, also called dividers, need to carry the theme 
too. Pick a section and sketch a division spread using theme 
elements that relate to the section.

Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Ads
You can make your ads consistent with the look of your 
book. Sketch a full-page, half-page and quarter-page ad 
here, keeping your theme elements in mind. Ad pages and 
index pages go before your closing pages.

Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

272 Reference

Our dearest Milasha! 
We are so incredibly proud of you and the young lady you have become! Your 
intelligence, wisdom and sense of humor will carry you far. We are excited to travel your 
next journey with you. 
We love you endlessly and will always be here for you! 
Mama, Yura and Ben

GWENYTH

From the moment you came into 
this world, you were a tiny little 
fighter.  You were barely large 
enough to snuggle and have grown 
into this beautiful, intelligent, deeply 
compassionate woman. 

You could do anything you wanted 
to from surfing, you had no fear; 
swimming in perfect stride, as a 
ballerina, you were a vision.  Art 
class; how can someone with such 
amazing talent for Biology excel in 
Art as well? 

We cannot wait to see you find your 
passion and develop your career.  
We are so grateful and blessed to be 
your parents for this journey.  

We love you more - Mom and Dad

21-05-18     11:00:47         y107743_0272_c.p1.pdf             Cyan, Magenta, Yellow, BlackEl Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Display: 
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Closing divider
This is where you begin to end the story. This spread 
should look like the opening spread. Sketch it here.

Raider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania

El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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Closing page
This should be the last page of your book, and be similar to 
the opening and closing spreads. Sketch it here.

Closing  380 ~

FULLY VACCINATED. Senior Jacob Stein holds 
up his vaccine card. Stein received his first dose 
on Mar. 20 and his second three weeks later at 
Jackson South Medical Center. “I decided to get 
vaccinated as early as possible because many of 
my family and friends were getting it, and I wanted 
to do my part to achieve herd immunity quickly,”  
Stein said. Photo by Kimberley Cruz

<)
Closing     as we go380 ~

“WE ARE 
FINALLY ONE 
STEP CLOSER 

TO GOING 
BACK TO OUR 

NORMAL LIVES,” 
-- sophomore 
Esther Enekes 

said.

380_Closing Page.indd   380380_Closing Page.indd   380 4/24/21   1:33 PM4/24/21   1:33 PM21-04-26     13:57:15         y104899_0380_c.p1.pdf             Cyan, Magenta, Yellow, Black

200  Closing

Performing a back full off of the second 
story of the Newsies set, sophomore Carissa 
Bender prepares for landing on the mattress below 
her. “Flipping off of the set was very exciting but 
nerve-wracking at the same time. I did a round 
off back layout, a round off back tuck, a front 
layout, and walked across the stage on my hands 
throughout the show also,” Bender said. Photo by J. Bickel

200 Closing.indd   200 4/12/21   4:04 PM21-04-16     13:59:12         y105503_0200_c.p1.pdf             Cyan, Magenta, Yellow, BlackRaider, Gulliver Preparatory School, Miami, Florida Sigma, Eastern Lebanon County High School,  
Myerstown, Pennsylvania
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MORNING MEET UPS Sitting on the 
football field during the senior sunrise, 
seniors Caroline Eason, Sarah Golder, 
and Phoebe Hendon reconnect after 
a long summer. “We went together,” 
Eason said. “I brought my dog, Foster, 
and he enjoyed it more than anyone.” 
photo | Lucy Hartman

492 PAGE
FINAL
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El Corazón, El Camino Charter High School,  
Woodland Hills, California

Hauberk, Shawnee Mission East High School, Prairie Village, Kansas
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To learn more about coverage, order the “Coverage: The Heart 
of the Yearbook” unit from our Yearbook Suite curriculum. Go to 
walsworthyearbooks.com/yearbooksuite to order.

34

SELECT FONTS AND COLORS
Give your fonts careful consideration as they are an important aspect of your design. The correct 
selections can add to the entire dynamic of your design and theme. Fonts are listed in the back of 
this booklet.

Selecting a color palette sets the tone you convey with your theme and will keep your yearbook 
consistent throughout. To specify the Formula Colors you want to use, select them from the 
Formula Color foldout provided in your Planning Kit. See also the “Selecting Your Color Palette” 
eBook at walsworthyearbooks.com/ebooks.

CREATE YOUR CONTENTS
Coverage — Capturing the events, issues and 
activities important to the students at your school 
in this school year
The best coverage:

• Considers the interests and opinions of all potential readers.
• Includes coverage of shared interests but explores subtle differences that give the  

school its personality.
• Looks at an entire year, including summer and vacations.
• Has fresh angles to traditional events.
• Includes trends and issues of the year.
• Includes topics from all aspects of students’ lives — in and out of school, academic and 

social, school-sponsored and individual, organized and spontaneous, serious and fun, and 
local and far-ranging.

• Should always be the viewpoint of the students, not of the faculty and administration.
• Is obtained by cultivating sources, thorough research, active reporting and interviewing.
• Is written and photographed to interest the participants, the observers and the uninformed.
• Will appeal to readers from distribution to decades in the future.
• Includes specifics — who, what, when, where, why and how — with emphasis on the names of 

everyone in the photos.



Terms
Chronological organization —
Arrangement of yearbook coverage so 
it follows the course of the year, using 
days, weeks, months or seasons

Deadlines — Time when items are 
due, such as copy and pictures to the 
editor or pages to the printer

Double-page spreads — Two facing 
pages designed as one unit

Flat — One side of a signature

Ladder — Spread-by-spread topical 
outline of the yearbook

Natural spread — Two facing pages 
that are printed side-by-side on a flat

Sectional organization — Topical 
arrangement of a yearbook under 
these section headings, or some 
variation: student life, academics, 
organizations and activities, sports, 
individuals or people, advertising or 
community, index, and magazine  
or mini-mag

Signature — A large sheet of paper 
on which eight pages (a flat) are 
printed on each side for a total of 16 
pages. After both sides have been 
printed, the sheet is folded and cut so 
the pages are in  
book form

Story — An account that focuses 
on a person or people and their 
experiences related to a subject, 
event or activity

Topic — A subject, event or 
activity that is the basis for a story; 
homecoming, track and band are 
topics, while students who did not 
attend the homecoming dance, the 
star runner on the track team and the 
players in the tuba section are story 
ideas under those topics

“And Now,” Aftermath, Palm Harbor University High School,  
Palm Harbor, Florida

“Imprint,” Beacon, Calvary Day School, Savannah, Georgia

“Life is...,” The Notus, Elkhorn South High School, Omaha, Nebraska
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Repetition
To unify a design and 
provide visual interest by 
repeating elements

Alignment
Lining up elements on a page to 
create a sense of order; grids, 
images and text can be placed 
straight and equidistant to other 
elements on the page

Greyhound, Lyman High School, Longwood, Florida

PRINCIPLES OF DESIGN
Design — A purposeful arrangement of items for 
a pleasing and functional effect, whether it is a 
poster, shoe, car or yearbook page

To learn more about design, order the “Understanding Why Design Matters” unit from our 
Yearbook Suite curriculum. Go to walsworthyearbooks.com/yearbooksuite to order.

Hawkeye, West Wilkes High School, Millers Creek, North Carolina
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Balance
Arranging objects that are not equal in size, 
tone and color, such as images, headlines, 
copy and graphics, in a manner to create 
equilibrium on a spread, page or cover

Contrast
Including elements on 
a spread that contrast 
in size, weight and 
color will provide visual 
interest and create 
emphasis that will help 
lead the reader’s eyes 
throughout the design

Terms
Bleed — Extension of images, graphics  
or backgrounds beyond the trim marks  
on the edges of a page, leaving no  
white margin 

Columnar design — Vertical division of 
a page or spread, with non-printing lines 
that establishes a basic width for copy 
and captions; images begin and end at 
column breaks 

Dominant — An element that commands 
the reader’s attention on a spread by size 
and/or importance 

Eyeline — Horizontal line, actual or 
implied, running across a spread above or 
below the exact center to create unity 

Internal margins — Amount of space 
between all elements on the spread; 
often one pica, it should be consistent 
throughout a spread 

Proportion — A size relationship; whether 
a horizontal or vertical photograph, the 
ratio of width to height should be 3:5

White space — Absence of elements in 
an area on a spread

Rampages, Rampart High School, Colorado Springs, Colorado

Brahman, Okeechobee High School, Okeechobee, Florida
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Step 3
Repeat the dominant shape. 

Place the next photo shape, which should roughly repeat 
the shape of the dominant. Notice the horizontal eyeline 
running across the bottom of the page. It should run 
several picas above or below the center of the spread and 
will help hold the spread together as a single unit, as well 
as lead the reader from one side to the other. The eyeline 
may be broken by a single element, here, the  
dominant photo.

Step 1
Choose a column plan.

Columnar design brings consistency to your publication 
and is the foundation of all good yearbook design. 
Depending on the amount of space you leave in the 
gutter and the external margins you want, the width of the 
individual columns will change. In the 24-column plan we 
will be using here, most likely each column will be around 
3 picas in width. Notice just two picas have been left in 
the gutter.

Step 4
Contrast the dominant shape. 

Place a photo that contrasts the shape of the dominant 
photo. Since our dominant was more vertical, this photo 
will be more horizontal. Keep in mind that you will need 
space for your headline, copy block and captions. All 
captions should touch the photos they are describing, be 
the width of a column and never be stacked more than 
two high. Never trap captions in the middle of the spread. 
Keep them to the outside and do not allow them to be 
surrounded by more than two other elements. 

Step 2 
Place the dominant photo.

Place the dominant photo shape slightly off center. Don’t 
have it straddle the gutter; it should run across the gutter. 
It should be at least 2 1/2 times larger than any other 
photo on the spread and will be the focal point of the 
entire double-page spread. You also can bleed it from the 
top and bottom. 

38
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Step 6
Position the captions.

Position a caption for each photo that touches that picture 
while maintaining a consistent one pica internal margin. 
Do not stack more than two captions. If you have placed 
your captions well, you will not need to place markers 
(right, left, top or bottom) because the placement and the 
caption lead should identify the photo. Make each caption 
at least four picas deep. 

Step 5
Place other photos. 

Place one to four more photographs around the dominant. 
Keep a one-pica internal margin between all elements. Do 
not leave any trapped white space. Be sure to plan for the 
placement of your captions. 

Step 7
Place the headline/copy package.

Devise a dynamic headline style that will effectively lead 
the reader into the copy block. Include a secondary 
headline to provide the reader more information about 
what will follow in the copy block. The headline package 
should nearly stretch across the width of the copy block. 
Place the copy onto the spread in the remaining space 
to the outside. Each column of text will be in the width 
of each of the individual columns. It could be either two 
or three columns wide. Be sure to even the length of the 
columns to leave no trapped white space.
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Photography
Great photos are made. They do not  
just happen.

• Know your equipment Learn basic camera handling 
and controls. 

• Think composition Learn the principles of 
photographic composition and apply them to 
placing the scene in the viewfinder. Move for better 
composition; then make the photo.

• Crop for visual impact Crop carefully and effectively to 
add impact to your images. The right crop can take an 
image from good to great.

• Know your subject Research the assignment before 
you arrive. Work with others on the staff to determine 
the visual stories to be captured.

• See the image environment Think format, background, 
metering and lighting. Pre-think metering and learn to 
use flash effectively. Take test shots before the event 
begins to make sure your camera settings are correct.

• Observe before you start shooting Watch how 
the action unfolds and anticipate the best moments 
to make photos. Constantly scan the situation for 
interesting image possibilities.

• Wait for it Great photo potential at a dull moment does 
not make a great photo. Be patient and wait for the right 
photo opportunities.

• Look beyond the obvious Don’t get so caught up in 
the main action that you miss great photo possibilities 
on the sidelines. Take shots of the whole event, then 
grab the details by zooming in or moving closer.

• Follow through Great photo moments are often 
followed by another great moment. Make sure you get 
your one great shot, then keep shooting. Make sure you 
have plenty of battery power. Arrive early and stay late.

Photo by Abby Elliot, Texas High School

To learn more about photography, 
order the “Photojournalism: Telling 
Stories with Images” unit from 
our Yearbook Suite curriculum. 
Go to walsworthyearbooks.
com/yearbooksuite to order. See 
also the “100+ Great Photos that 
Captured Our Attention and Why” 
and the “Using Your Smartphone to 
Capture Great Photos” eBooks at 
walsworthyearbooks.com/ebooks.
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Terms
Action shot — Photo showing subject or object  
in motion

Angle — Vantage point a photo was taken from, 
as in eye level, bird’s eye view or worm’s eye view

Candid — An un-posed picture, great for showing 
emotion as well as relationship between two or  
more people

Center of visual interest — The main point of 
interest in an image (CVI), if effectively placed, it is 
the first place the eye rests when looking at  
the image 

Contrast — Difference in brightness between the 
light and dark portions of an image

Depth of field — Points nearest and farthest from 
the camera that are exceptionally sharp, or the 
range of things in the scene, from front to back, 
that remain sharp; creates a sense of depth

Filled frame — Subject occupies entire frame 
of the photo, accomplished by zooming in or 
stepping closer to the subject

Framing — Compositional technique in which the 
center of interest is viewed through something. 
Natural frames, such as objects or people, are 
the most effective and are in the foreground and 
slightly out of focus

Group interaction — An image of three or more 
people and the dynamics, or moving force, of 
their behavior together, such as players in a game, 
fans in the stands, or students at play rehearsal, a 
science lab or community service 

Leading lines — Lines within an image that lead 
the eye to another point in or out of the image. 
Lines could be made up of arms, stair railings, 
fences, bridges or a shoreline

Repetition — Lines or shapes in a photo that 
reoccur, creating a pattern

Rule of thirds — A scene in the viewfinder or an 
image divided into thirds vertically and horizontally, 
like a tic-tac-toe board, so the focal point falls 
at one of the intersections, putting the center of 
interest slightly off center, making the image seem 
more dynamic 

Selective focus — Visual emphasis created by 
making the background or foreground sharper

Single person showcasing reflection — An 
image of one person reflecting on the project or 
activity in which they are engaged 

Two people showcasing relationship — An 
image of two people showing the nature of their 
relationship, such as friendly, competitive, family 
or dating 

Vantage point/point of view — Place and 
position from which a photographer takes a photo 
to create a more interesting photo

Photo by Jeff Zimmerly, Millard North High School

Photo by David Krupala, La Grange High School

Photo by Alex Porter, Richland R-1 High School
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Terms
Attention Getter — Mini-headline to begin the 
caption, usually bolded or italic

Basic information — The first sentence of the caption 
that tells who and what is happening in the photo in 
present tense 

Byline — Name of the photographer who took the 
image, placed after the caption

Complementary information — Additional sentences 
that add information to the caption, written in  
past tense

Direct Quote — A quote from someone in the photo 
that adds emotion to the caption

Captions
A few words or lines of text that describe, add 
information and answer questions about a 
photo; also called a cutline

Every photo needs a caption, and every photo should 
have a great caption.

• Captions are the most-read pieces of copy on  
a spread.

• Captions will tell you today, and remind you in 20 
years, who is in the photo and what is happening.

• Include the 5Ws and H; stick to the facts.
• Identify the people in the photo, at least those in the 

center of visual interest.
• Use complete sentences in a variety of  

sentence patterns.
• Don’t lead with a name.
• Don’t repeat information; example: If “All smiles” 

is your lead in, don’t say in the first sentence, 
“Mary Smith was all smiles when she was named 
homecoming queen.” 

• Don’t write joke captions.
So how do you write a great caption? Captions have four 
parts – A, B, C, D

• A—Attention Getter
• B—Basic Information
• C—Complementary Information
• D—Direct Quote

A — Attention Getter

Attention getters are mini-headlines that make a direct link 
from the caption to the photo.

42

Perennial, South Anchorage High School, Anchorage, Alaska

Pandemic
Pets
During quarantine, Savannah Lund (12) and Soren Lund

(10) fostered six puppies with their mother. After
seeing an ad to foster these puppies, the Lunds

decided to have them flown into Anchorage from a village
near Bethel. The Lunds then spent the next six weeks taking
care of the dogs until they were old enough for adoption.   
  "Quarantine was not as boring because the puppies were
a lot of fun to play with and in that way they made a
positive impact,” Soren Lund said. “The downside of fostering
the puppies was that they pooped and peed everywhere
and we had to clean that up, but overall I would say it was
a great experience.” 
   Once the puppies turned eight-weeks old, the Lunds were
able to find them homes in and around Anchorage. 
   “The puppies made quarantine and remote learning so
much more fun," Savannah Lund said. “I felt like they gave my
days more purpose as it was a lot of work to take care of
them.”

Furry friends keep

company 

Having my dog keeping
me company helped my
quarantine not be as
boring as I thought it
would have been. 

Story by Jesse Tidler

Bonding time Savannah Lund (12) holds the puppies
while another tries to join in. After fostering six puppies,
Savannah Lund had to train them to be good pets. “It

was definitely a lot of worK,” Lund said, “but they were
very sweet, and I was happy to have them for the short

time we did." 
Photo by Soren Lund  

Sharing love Elise Chaput
(10) holds her six-month old
bunny Beamer. Chaput had
to build a pen prior to
getting the bunny, so she
bought chicken wire and
waited until her parents were
out of town to buy the
bunny. She finally waited
three days to tell her parents
so that she could keep him. “It
gave me something to do
and kept me busy,” Chaput
said. “He made me very
determined and entertained
me.” 
Photo from Elise Chaput

Puppy cuddles Todd Heuston
and Dghelisha (named after the
Dena'ina name for Mt. Susitna),
or just Dug for short, have been
spending quarantine together.
Mr. Heuston chose Dug after
she untied his shoelaces while he
was choosing a new pet.
Thankfully with the quarantine
Mr. Heuston has been able to
spend extra time with Dug.
“[We] definitely have a lot of
time to bond and spend a lot of
time together," Heuston said.
Photo from Todd Heuston 

18 Summer
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B — Basic Information 

• This is the first sentence.
• Put as many of the 5Ws and the 

H as you can in this sentence.
• Tell what is happening in the 

photo without being obvious.
• Use present tense.

C — Complementary Information

• A sentence that tells something that 
cannot be seen.

• Tell the reader what happened 
before or after the photo was taken 
to add context.

• Use past tense.

D — Direct Quote

• A unique quote from someone in the 
photo discussing an aspect of the 
event or photo. Tell the reader what 
happened before or after the photo 
was taken to add context.

• Quotes should add emotion.
• Quotes are not just facts.

To learn more about writing captions, order the “Complete Your Copy with Captions and Headlines” unit from our 
Yearbook Suite curriculum. Go to walsworthyearbooks.com/yearbooksuite to order. See also the “Writing Yearbook 
Captions that will Captivate” eBook at walsworthyearbooks.com/ebooks.
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Lead
The lead sets the stage for your story. Make sure it is consistent with 
the mood and style of the rest of the piece. 

Quote #1
The first quote in your story should be a storytelling quote that gives 
a detailed opinion or explanation or that tells an interesting anecdote. 
This quote should follow logically from the lead. Often the first quote 
in a story adds emotion to the story and lets the reader enter the 
mind of a story’s subject. 

Transition
Transitions tie the quotes in your story together. Sometimes they 
explain the significance of the quotes preceding and following them. 
Other times, transitions provide context for the speakers. 

Quote #2
The second quote in your story should always be from a different 
speaker than the first, unless the story is about only one person. The 
second speaker may provide a different perspective or elaborate on 
what was said by the first. 

Transition
Make sure each transition provides some new information for your 
story. Transitions allow the writer to say everything he can say better 
than the sources can. 

Quote #3
Each subsequent quote should flow naturally from the information 
that precedes it.

Conclusion
Often, the conclusion of a story will tie the story together by revisiting 
the setting of the lead and clearing up any unanswered questions. 
Most importantly, the conclusion leaves the reader feeling satisfied. 
Be sure to read your conclusion out loud. If you are tempted to 
explain something further or reword the conclusion to be more 
satisfying, go for it. Sometimes, a conclusion can be a quote with 
summarizing qualities.

In the spring of their junior year, many 
students applied to join the National 
Honor Society. After each application 
was reviewed, only the most 
outstanding students were chosen to 
become members of NHS. 

“The application was similar to the 
basic college application,” Christine 
Hwang, senior, said.

NHS was a nationally recognized club 
with different chapters all over the 
United States. This chapter made their 
group different by doing at least one 
service project each month. 

“There isn’t any other club on campus 
that is exclusively meant for doing 
community service projects,” Pradeep 
Ramesh, senior, said. 

The students’ service projects varied 
from month to month. Toward the 
beginning of the year, they volunteered 
at Sunrise, the local assisted living 
complex. They talked, played music 
and played games with the elderly at 
the facility. During the holidays, NHS 
members made shoeboxes full of toys 
for under-privileged children. 

“I joined NHS because I thought 
it would look good on college 
applications, but I quickly learned that 
helping the elderly or doing service 
projects was its own reward,” Liam 
Smith, junior, said. “I guess that 
sounds cliché, but it’s true.”
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Copy
Telling a story that people want to read

Every good story has a structure that can be outlined. This structure below 
is the most common to yearbook stories. An interesting lead and a strong 
conclusion cap both ends, with the storytelling quotes and transitions 
woven tightly together. Notice in this example how the conclusion is actually 
a third quote that wraps up the story. Often, this is very effective. 

Consider the following story adapted from the Westlake High School 
Wah•Kon•Tah yearbook in Westlake Village, California.



Terms
Angle — Focus or approach taken to a story

Captions — A few words or lines of text that 
describe and add information about a photo; 
also called a cutline

Infographic — Visual presentation of facts in 
an artistic graph or chart; often based on the 
results of a poll or survey

Lead (lede) — Beginning or introduction to an 
article; should grab the reader’s attention, give 
the story direction and set the tone 

Primary headline — On a spread, the largest 
or main headline that grabs a reader’s attention, 
set bigger and bolder for emphasis

Q & A — Question and answer; an article in 
which the interview questions and answers are 
given

Quote box — An area of a spread containing 
one or a series of quotes and a graphic 

Second person — A story written to the reader, 
using the word “you”

Secondary coverage — A sidebar or secondary 
story that more fully develops or focuses on a 
limited aspect of the primary story

Secondary headline — A smaller headline on 
a spread that supplements the primary headline 
by adding information 

Sidebar — Short, secondary copy block that 
supplements or complements the main story; 
also referred to as alternative or secondary 
coverage 

Third person — A story in which the writer is 
detached from the characters; uses he and she 
pronouns

Topic — A subject for a story; can be an event, 
activity or issue

Webbing — A note-taking method that allows 
one to map out an entire plan for his story, 
including approach, topic, angle and sources

Example

With these hands

Two rough hands pushed a mop down the hallway cleaning up 
the trash and spills that 1,783 students left behind each school 
day.

“Our job consists of a lot of things: loading, lifting, cleaning 
and fixing. Basically anything that needs doing around here,” 
custodian Matthew Ray said.

The custodial staff dealt with cleaning up anything from food 
wrappers to overflowing toilets. Some arrived an hour and a 
half before classes began; others didn’t leave until long after 
the students had.

“My shift runs from 7:30 a.m. to 4 p.m. each day, but that’s just 
my shift. Someone’ll come in at 4 p.m. to begin the night shift,” 
Ray said.

Because they spent so much time at school, the custodial staff 
knew exactly what happened in the halls.

“I’ve seen kids run down the hallway with an open bottle of 
water,” custodian Jean Padgett said, forming his hand as if 
holding a bottle. He turned his hand sideways in a pouring 
motion to mimic the kids. 

“The hallway’s thirsty,” Padgett said.

He leaned on his broom and looked down the hallway with tired 
eyes.

“We have to clean that up at the end of the day.”

The custodial staff worked long hours and dealt with many 
things around school so the students and faculty didn’t have 
to.

“I hate that people talk down to us because we’re custodians, 
and people think that all we do is clean,” Ray said. “Or people 
telling us things we need to do. ‘Hey, are you guys going to 
clean up the cafeteria?’ We do it every day.”

Padgett’s hands were calloused and rough from years of 
cleaning.

“I’ve had surgery on both of my hands – two trigger fingers and 
then the thumb,” he said.

“I’m getting too old for this.”

By Danny Rossbach, The Lair, Shawnee Mission Northwest High School

To learn more about writing great copy, order the “Writing: Tell 
Me a Story” unit from our Yearbook Suite curriculum. Go to 
walsworthyearbooks.com/yearbooksuite to order.
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sidebar ideas
Lists
Favorite places to take a date; typical wallet or purse 
contents; favorite current movies, TV shows, songs, 
stars; items in the Lost and Found in the office; favorite 
cell phones

Q&A
What is your ideal date? What kind of car do you drive 
and why? What annoys you about your parents?

Sentence completions
I enjoyed homecoming because... I don’t like the new 
tardy (or whatever) rule because…

First-person narratives
Dating; driving test; shopping; celebrating birthday/
holiday; living in a large/small family; being new in 
school; overcoming a hardship 

Timelines
College application process; homecoming week; prom; 
dress code evolution; creation of art projects; semester 
activities

Time to think
Come up with three topics. Then, select one and come 
up with three story ideas and three possible sidebars or 
infographics. See the Terms on page 45 for information 
on topics and stories. Sketch a spread for the story.

Topic ideas

1. 

2. 

3. 

Topic: 
Story ideas 

1. 

2. 

3. 
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Student life
Coverage focuses on the lives of students as 
individuals

• Include as many students as possible.
• Focus on similarities and differences.
• Show the significant issues and happenings and the 

little things that seemed important at the time. 
• Examine the routine and the non-routine in the 

daily lives of students: what they do for fun and for 
society, how they earn and spend money, what they 
laugh at and worry about, and what they are doing 
this year that they were not interested in a year ago. 

• When covering annual events, look for new angles 
and concentrate on the people involved.



sidebar ideas
Lists
Favorite course or teacher; how students got away 
with texting in class; best advice from a teacher and/or 
student; favorite/least favorite assignment 

Q&A
How much time do you spend on homework? Which 
teaching method do you prefer? What course(s) did 
teachers have trouble with when they were in school?

Sentence completions
I took this course because... When I came to high school, 
I was worried that... The best way to get along with a 
teacher is... (Academic subject) is applicable to the real 
world because…

First-person narratives
Frog/worm/cat dissections; research papers; ACT/SAT 
experience; book reports; project likes/dislikes; unusual 
study habits; cramming

Infographics
Textbook costs; attendance records; surveys of study 
habits/times; maps tracing path of typical student 
schedule; top college/career choices

Quotes
He said/she said; students’ favorite expressions by 
teachers; reactions to tests/projects

Advice/how to 
How to behave in specific teachers’ classes; academic 
advice from seniors to freshmen; teachers

Academics
Since learning can be interesting and fun, 
academics coverage should be too

• Look for things that students do in class.
• Cover field trips, labs, hands-on activities.
• Focus on what courses across the curriculum have 

in common: all the classes in which students have 
to write, create or use math.

• Focus on how students feel about their courses.
• Focus on how they handle their homework, tests, 

cramming, tutoring.
• Report on why students take the courses they do. 
• Cover students learning in classrooms, the library, 

on the bus, a museum or at a stream.

Time to think
Come up with three topics. Then, select one and come 
up with three story ideas and three possible sidebars or 
infographics. See the Terms on page 45 for information 
on topics and stories. Sketch a spread for the story.

Topic ideas

1. 

2. 

3. 

Topic: 
Story ideas 

1. 

2. 

3. 
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sidebar ideas
Lists
Equipment used; equipment/uniform costs; largest/
smallest tickets at gate; number of students involved; 
total points scored in the season; individual/team 
statistics

Q&A
How much time do you spend practicing? What position 
do you play and why? What do you like best about 
competition? What sport is your favorite?

Sentence completions
I joined this sport because... Everything was going 
well/wrong until... The sport will be helpful in my future 
because...

First-person narratives
Biggest achievement; worst game, injury; recovery from 
injury; being a trainer/manager; living in the shadow of 
older sibling/father/mother

Infographics
Scoreboard; individual statistics/records; number of 
years for a rivalry; number of siblings on a team; number 
of miles traveled for road games; cost for road games

Quotes
The thrill of victory; the agony of defeat; preparation; 
participation rules; description of coaches and players 
by players

Sports
Coverage focuses on the action and emotion in 
play and on the sidelines of all student athletics

• Include all athletic activities that students are involved 
in – intramural, interscholastic, recreational, team and 
individual. 

• Report the statistics of competition – team and 
individual records, awards and highlights – using box 
scores.

• Stories should be human interest, focusing on the 
athletes instead of the team, with storytelling quotes.

• Include information on the games, plus practice and 
preparation.

• Do not let team photos dominate a sports spread.
• Do not let sports coverage dominate your yearbook.
• Do not use team photos as dominant images.

Time to think
Come up with three topics. Then, select one and come 
up with three story ideas and three possible sidebars or 
infographics. See the Terms on page 45 for information 
on topics and stories. Sketch a spread for the story.

Topic ideas
1. 

2. 

3. 

Topic:
Story ideas 
1. 

2. 

3. 
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sidebar ideas
Lists
Officers; dues; meeting times; qualifications; projects; 
fundraisers; awards

Q&A
Why did you join the club? How is your club money 
used? What was the highlight of your club’s service 
project?

Sentence completions
I joined this club because... Everything was going 
well/wrong until... The club will be helpful in my future 
because...

First-person narratives
Reflections on the service project; reflections on 
fundraiser; being a leader; being a follower; funniest 
thing that happened

Infographics
Number of clubs in the school; number of members; 
average attendance; fundraising graphs

Organizations
Strong organizations or clubs sections also 
need the emphasis on the individuals who 
comprise all of the school-sponsored groups 

• Include the human interest stories from the 
students’ perspectives.

• Use lots of quotes to reveal students’ interests in 
their organizations.

• Discover the reasons for belonging.
• Concentrate on the activities of the groups rather 

than on the goals or purposes.
• Group like activities of different organizations 

together for coverage, thereby not excluding less 
active clubs.

• Use the feature approach to coverage. 
• With the right story angle, club coverage can appeal 

to members and non-members.
• Avoid posed pictures.
• Avoid images during meetings. Get action shots.
• Do not use group photos as dominant images.

Time to think
Come up with three topics. Then, select one and come 
up with three story ideas and three possible sidebars or 
infographics. See the Terms on page 45 for information 
on topics and stories. Sketch a spread for the story.

Topic ideas
1. 

2. 

3. 

Topic:
Story ideas 
1. 

2. 

3.  

49

D
ES

IG
N

 S
TE

P 
BY

 S
TE

P



Sidebar ideas
Lists
Most applied-to colleges; favorite Friday/Saturday 
night/Sunday activities; strangest pets; weirdest thing 
in your wallet/purse

Q&A
What is your favorite color? What is your favorite 
article of clothing? What would you do with $1 million? 
What is your favorite board game? What is your secret 
talent?

Sentence completions
My biggest fear is... My biggest accomplishment is... 
My most embarrassing moment in high school was… 
At my 10-year reunion, I hope to be... 

First-person narratives
Sibling order; applying for a job; what sets me apart 
from the crowd

Infographics
Graph of hours in a typical day; map of bus routes; 
number of hamburgers (or other foods) cafeteria 
workers make in a year

Quotes
Favorite expressions; describe what motivates you; 
reactions to rule changes

Quizzes/tests
Little-known facts about individual students; match 
teachers to their hobbies; pop culture

People
This section is an important record of information about who attended and worked at a school 
during a particular year

• Include everyone at the school – students, faculty, 
administrators, cafeteria workers, office personnel 
and janitors.

• Create this section as one unit. Do not separate 
classes by divider pages, but use subtle changes in 
design, graphic treatment, headlines or logos. 

• Make sure portraits are easily identifiable to readers.
• Make senior portraits part of this section and not 

placed separately in the front of the book.

• Add well-designed units of feature stories, candid 
photos and graphics to expand coverage of 
students.

• List senior activities or credits with names on the 
portrait pages, on special pages adjacent to the 
portraits, or in the index.

• If room, include faculty data – subjects taught, 
extracurricular assignments and degrees – with their 
individual photos or elsewhere.

Time to think
Come up with three topics. Then, select one and come 
up with three story ideas and three possible sidebars or 
infographics. See the Terms on page 45 for information on 
topics and stories. Sketch a spread for  
the story.

Topic ideas

1. 

2. 

3. 

Topic: 
Story ideas 

1. 

2. 

3. 
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Sidebar ideas
Lists
Favorite restaurants; businesses where students work; 
favorite current celebrities 

First-person narratives
Funniest thing that happened this year; hobbies; pet 
stories; work experiences; travel experiences; driving 
experiences; dating experiences

Infographics
Bus trivia; cafeteria trivia; teacher trivia; tests  
that match student/teacher/principal with  
identifying descriptions

Quotes
Really great stand-alone quotes that did not fit with any 
other spread

Advertising
Design the section so it looks like part of the 
yearbook

• Incorporate images, copy and graphics into well-
designed business or personal ads.

• For personal ads, create specifications to guide 
parents and designers.

• Consider creating a community section using 
business ads and feature stories and photos on 
local student involvement and national and world 
news.

• Consider placing group or team photos in this 
section. Time to think

List potential advertisers 

Compile a list of potential advertisers. Use the previous 
yearbook’s ad section, school and local newspapers, 
phone books, programs from school events, chamber of 
commerce lists and any other sources to determine the 
people who should be approached. Then, give the  
reason why you should expect each person to buy 
advertising space.
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deadline planner example diagram
DEADLINE 
PLANNER 
Meeting deadlines is vital, as failing to do so could result in 
additional charges on your final invoice. Use this Deadline 
Planner to keep all your submissions deadlines — cover 
and endsheets, color and copy shipments — in one place. 

Complete and submit at least the minimum number of 
pages and the required number of flats for each deadline. 

Use the columns for Date Submitted, Days Ahead and Days 
Late to track your book’s status throughout the year. To 
help ensure your yearbook will deliver on time, you must 
submit all pages by your FINAL deadline. Your performance 
regarding all copy shipment deadlines and unworkable 
pages (and unreturned proofs for InDesign users) could also 
affect your delivery date, and possibly incur extra charges.

 Date due
Number of 

pages
flats 

completed
date 

submitted days ahead days late

1st page 
submission 10/2 - -

2nd page 
submission 10/2 - - 9/11

3rd page 
submission 10/16 52 2 32-10/30 

21-10/8

4th page 
submission 11/13 3 32-10/30 

32-11/13

5th page 
submission

 Date due
Date 

submitted Days ahead Days late

Cover 
deadline

Endsheet 
deadline
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 Date due
Number of 

pages
Flats 

completed
Date 

submitted Days ahead Days late

1st page 
submission

2nd page 
submission

3rd page 
submission

4th page 
submission

5th page 
submission

6th page 
submission

7th page 
submission

final page 
submission
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signature 1 1
3

5
7

9
11

13
15

16
14

12
10

8
6

4
2

signature 2 17
19

21
23

25
27

29
31

32
30

28
26

24
22

20
18

signature 3 33
35

37
39

41
43

45
47

48
46

44
42

40
38

36
34

signature 4 49
51

53
55

57
59

61
63

64
62

60
58

56
54

52
50

54
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signature 5 65
67

69
71

73
75

77
79

80
78

76
74

72
70

68
66

signature 6 81
83

85
87

89
91

93
95

96
94

92
90

88
86

84
82

signature 7 97
99

101
103

105
107

109
111

11
2

11
0

10
8

10
6

10
4

10
2

10
0

98

signature 8

113
115

117
119

121
123

125
127

12
8

12
6

12
4

12
2

12
0

11
8

11
6

11
4
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signature 9

129
131

133
135

137
139

141
143

14
4

14
2

14
0

13
8

13
6

13
4

13
2

13
0

signature 10

145
147

149
151

153
155

157
159

16
0

15
8

15
6

15
4

15
2

15
0

14
8

14
6

signature 11

161
163

165
167

169
171

173
175

17
6

17
4

17
2

17
0

16
8

16
6

16
4

16
2

signature 12

177
179

181
183

185
187

189
191

19
2

19
0

18
8

18
6

18
4

18
2

18
0

17
8

56

LADDER



signature 13
193

195
197

199
201

203
205
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8
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6
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4
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2

20
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signature 14
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4
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2
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4
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2
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0

signature 15
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6
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4
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2
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8
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6

signature 16
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255
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6
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4
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2
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0
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8
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6

24
4

24
2
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signature 17

257
259

261
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265
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2
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26
2
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0
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8

signature 18

273
275

277
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287
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8
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6
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4

28
2

28
0
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8
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6
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4

signature 19

289
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295
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4
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2
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0
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6
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4
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2
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0

signature 20
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0

30
8
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6
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WALSWORTH FONTS 
Walsworth supplies you with a collection of display and body fonts. These fonts offer a variety of styles and tones for 
your headlines, stories, captions and ads. 

Display fonts
Display fonts are embellished fonts that are best for larger text such as headlines and some subheads. 

Abigail *
1234567890
avbcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Abyss*
1234567890 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Adria Deco
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Agnes
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Aladdin*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Alex Brush
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Allura
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVW XY Z

 Alperton
 1234567890
 abcdefghijklmnopqrstuvwxyz
 ABCDEFGHIJKLMNOPQRSTUVWXYZ

Amatic*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Amienne*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Anaconda
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Appetite*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Argentine
1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Arizona
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Austere
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ballad Script
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV WXYZ

Bamboo
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

 Banker Square*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Barnes*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Barrista
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Basic Class
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Baveuse
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Belinda*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Benjamin*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Berkley*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bernhard Fashion FS
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Big Fiction*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Boehland
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Borrego
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

 Bouffant
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bria*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bromello
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY

Burnaby
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Busorama
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Cafe Script
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Calligraph Script*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Campbell*
1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Caryn*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Casual Hand
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Chelsea*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Cheltenham*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Christina*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Clarence*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

CombiSymbols
1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Constance*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Cooper Black FS*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Credit Valley*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Crossharbour
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

CROTEAU
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDefGHIJKlmNOPQRstUVWXyz

 Cutiful
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Cycle
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Dale*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Dash
1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Dawning of a New Day
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Debusen
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Desard
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

 Duque
 1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Dyspepsia
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ebony*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Echelon*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Elegance*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Emilee*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Empire FS
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Enamel Brush
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Engravers Old English FS*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Erbar Deco
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Euphoria Script

1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ewok
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Fairchild*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Feltpoint*
 1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Flieger*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Foo
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Fracker
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Fuego
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gargle*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Glaser Stencil
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Great Vibes
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST UVWXYZ

Gunner*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Hackensack Regular
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Handschrift*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Harlem Nights
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

High Emotions*
1 2 3 4 5 6 7 8 9 0
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

Hobo*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Homemade Apple
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Hudson
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Import*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Jasper*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Jillsville*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Jimmy*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Josie
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Kilsonburg
1234567890 

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Knockout*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lamar*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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LCD Font
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Leggiero
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lesser Concern
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Liberty
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Little Squirt*
 1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lovers Quarrel
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lunchbox *
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mail Ray Stuff
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mastermind
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mecheria
12 34567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Meloriac
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Metropolitaines
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Michael*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Minya
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Nasalization*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Numbscull*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
Oblique*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Oklahoma
1 2 3 4 5 6 7 8 9 0 
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

Old Town
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Olive Oil*
 1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Open Classic*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Parisian FS Regular
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Park Avenue FS
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

PASTRAMI ON RYE
1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ

 Pesky*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Pizzicato*
1 23 4567890 
a b c d e f g h i j k l m no pqr s t u v w x y z
A B CD E F G H I J K L M NOPQRS T U VW X Y Z

Pizzicato Swash*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Poiret One
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Princess Sofia
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Qwigley
1234567890 
abcdefghijklmnopqrstuvwxyz
A BCDEFGHIJKLMNOPQRS TU VWXYZ

Real Virtue*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
Reenie Beanie
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Robin Hood*
1234567890 
abcde f gh i j k lmnopqrs tuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Ruthie
1234567890 

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Sacramento
1234567890

abcd e f g h i j k lmnopq r s t u vwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Sandwich Board* new
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Schoolboy*
1234567890 

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Scrubby
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Scruffy Sign new
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Sebastian Regular
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Shasha*
1234567890
abcde fgh i j k lmnopqrs tuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Sleepwalker*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Snow Write*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Soledad
1234567890
abcd e fgh i jk lmnopqr s tuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Stamped Sans
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Stencil
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Subroc
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Summit*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Tabasco
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Tacky*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

 Teresita Script 
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Typo Upright
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Typodermic
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Unitedland*
1234567890
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Uniwars*
1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Vanberg
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Vivaldi Script
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Walnut
1234567890
abcdefghijklmnopqrstuvwxyz
ABCdeFGHIJKLMNOPQRstUVWXYZ

Wanton*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Wired 90 Bold
 1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Yellande
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Body fonts
Body fonts are best for smaller text such as stories and photo captions. Of these, you may choose between those that 
are serif or sans serif. Some believe that serif fonts are easier to read, while others believe that sans serif fonts offer a 
cleaner, more modern look.

Abel
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Adelon*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Alice*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Anton
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Arvo*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Avant Guard*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Baskerville*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Baxter*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Benguiat*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Betany*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Blaze*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Blue Highway*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bodoni*
1234567890 
abcdefghijk lmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bodoni Recut*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bookman*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bracken*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Braddon*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

Bravo*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Built*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Candela*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Caslon*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Catwing
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Century*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Chantilly*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Cheers Type*
 1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Clearface*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Clearface Sans*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Cornell*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Corrigan*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

David*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Dean*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Dessau*
 1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Eddie*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Egyptienne*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Flanders*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Flash*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Foundation Mono*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Fremont*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Function Pro*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Garamond*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Glyddon*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Good Name*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Goudy*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Goudy Sans FS*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Grotesk FS*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Helvetica*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Heroid*
1234567890
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Iron Maiden*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Isabel*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Isonorm
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Istria*
1234567890 
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz

James*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Jessamie*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Josefin Slab*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Kent*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Koch Geometric*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lee*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Letter Gothic*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Livingston*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lubalin Graph*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Lynn*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Marta*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Maximo*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Maythorn
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Memphian*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mesmerize*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mitigate*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mitigate Typewriter*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Mixage*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Modern Art*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Montserrat*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Museo Sans* new
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Navarro*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

New Baskerville*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Open Sans*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ophian Roman
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Optima*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Palatino*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Presicav*
1234567890

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Primer Print*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Proxima Nova* new
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Rimouski*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Roboto*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Rockingham*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Serific*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Silentina*
1234567890
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Sondrio*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Square Serif*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Steelfish*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Sunset*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Teen*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Tillana*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Times*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Tremolo
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Typewriter*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Venacti*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

67

FO
N

TS



Walbaum
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Winthorpe*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Winthorpe Small Caps*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Zilla Slab*
1234567890 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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