Journalism Ethics Development Mod 10 Part 4  
Copyright Law 1
Student’s Name: _________________________________________________________
Copyright law protects the works of authors, including musical, dramatical and literary works. A copyright protects the way in which a creator expresses his or her idea, but not the actual idea or facts behind the idea. Copyright protection is unavailable for names, titles of books and movies, slogans, and short advertising expressions.
When the Constitution was written, the framers concluded it was a societal benefit when people develop inventions, make discoveries, write books and create works of art. Society becomes richer and people benefit from the work others do. However, who would invest all the time, energy and resources it takes to write and publish a novel if someone else could simply buy one copy of it after it’s published, make thousands more and then sell them for a personal profit? That is the purpose of intellectual property law — to encourage people to create new works of art, literature and the like while allowing them to benefit financially and control how their works are used. 
This protection applies to works that appear online as well. Just because you can download a photo or video does not mean it is legal to republish it without the owner’s permission.
Today, Congress regulates three types of intellectual property: 
· Patents, which protect inventions
· Trademarks, which protect the identity of goods in commerce
· Copyright, which protects original works of authorship, including those on the Internet
The last two are relevant to student media.
Trademarks pertain to goods in commerce. These can take the form of logos, words and slogans that help consumers identify a product. Unlike copyright protection that expires after a limited time, trademarks get stronger with time. Thus, companies are protective of their trademarks and only want you to use them when discussing the specific product, they produce. For instance, Jell-O® is a specific brand of gelatin. It is never spelled jello. Likewise, Kleenex® and Puffs® are specific brands of facial tissues.
Only the creator of a copyrighted work or the owner of a copyright is legally allowed to reproduce, perform, display, distribute copies of or create variations of a work. Any unauthorized use of a copyrighted work is copyright infringement.  If you include a piece of copyrighted material in your yearbook without obtaining permission from the copyright owner, you can be sued for copyright infringement. In essence, owning the copyright to a work is like owning a piece of physical property — a house, car, or cell phone.  Copying a picture from a news organization’s website to use in your publication is like taking someone’s cell phone from her purse and using it for your own personal benefit. To use something that belongs to someone else, you must seek the owner’s permission. The same is true when you want to republish someone else’s copyrighted work.
It is important to establish clearly who owns the copyright to your yearbook and the elements that comprise it, such as the photos, designs, stories, and graphics. The publication itself often controls the use of yearbook content by sources outside of the staff. 
Instructions: Answer the following questions and then share with your yearbook adviser.  You may want to discuss your answers with your yearbook staff.
1. Can yearbook staff members post the content they have created for the yearbook on their own personal web pages? 
______________________________________________________________________________
____________________________________________________________________________________________________________________________________________________________
2. Can yearbook staff members sell the material they created to be published in another publication either in or outside of school? __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
3. Can individual staff members agree to let a school staff member (such an administrator or marketing director) use the content they have created in official school-related communications like the school’s official website? Students generally own the copyright to the content they create.
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Determine whether the following examples represent copyright, trademark infringement or fair use. Explain your reasoning.
1. Using the Apple® logo to accompany a story about the school’s recent decision to update all of its computer labs with Apple® products.
____________________________________________________________________________________________________________________________________________________________
2. Using an image of the cartoon character Porky Pig on a spread about end-of-the-school-year activities. Underneath the image, Porky utters his famous phrase at the end of Warner Bros. cartoons, “That’s all, Folks.”
____________________________________________________________________________________________________________________________________________________________
3. Using the interlocking rings representing the Olympic games for a story about students with excellent athletic abilities. The headline reads “Our school’s future Olympic athletes.”
____________________________________________________________________________________________________________________________________________________________
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